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1.  Answer as directed : 1x4=4
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Who introduced the concept of Marketing Mix?
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(1) Philip Kotler (ii) Peter F. Drucker
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(iii) N.H. Borden (iv) None of the above
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‘Marketing is a complex process. (Write true or false)
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Vaiues and lifestyle are part of segmentation.
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(1) Demographic (11) Psychographic
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(i11) Geographic (iv) Behavioural
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Write the full form of STP.
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Answer the following questions : 2x3=6
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(a) Define consumer behaviour.
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(b) - Define Market Positioning.
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(c) Mention two importance of marketing.
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Answer any two of the following questions : 5x2=10
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(@) Distinguish between marketing and selling.
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(b) Explain the characteristics of marketing.
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(c) Discuss the various bases of product positioning.

ofe/q g fdiRe Rfen feofes R wcamsa

What is market segmentation? Describe the different bases
used for market segmentation. 2+8=10
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What is marketing mix? Explain the 7Ps of extended
marketing mix. 2+8=10
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